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A great Facebook ad is hard to come by, and if you are looking for a way to 
improve your Facebook ad campaign, the secret lies in writing compelling 
copy. Facebook advertising is an effective way to promote your brand and 
reach new and old customers alike.

Your ad copy is a crucial factor in how your ads perform. Knowing how to 
write your ad copy can influence how your audience responds to your ads, 
meaning that better ad copy can result in a higher conversion rate. Here are 
some copywriting tips that will help you write your Facebook ads.

When you are writing copy for Facebook ads, it is essential to start with your 
target audience. Who exactly would you like to reach? Knowing your target 
audience is necessary as your message can only be relevant to a specific 
target group. 

Start by looking at your website analytics to understand your audience 
demographics. Figure out if your targeted demographic uses Facebook, their 
topics of interest, and their geographic location.

Audiences are created in the Facebook ads manager. Once you have obtained 
the data, move to the Audiences section on your Ads manager. You can create 
different types of audiences as outlined by Adespresso 

Start with Your Target Audience

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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People are bombarded with ads all the time. When someone looks at your ad, 
they should be able to understand what you are trying to sell or promote in 
less than 5 seconds.

Write a clear and concise message that is relevant to your target audience. 
While some ads can use long-form copy, short and simple ad copy gives you 
the advantage of hooking your audience fast before they scroll past your ad.

According to InfluencerMarketingHub, the character limit for the primary text 
is 125 characters, but you can write longer copy if you wish. The link 
description should be up to 40 characters and 25 characters for the headline.

It's important that you use an image that matches your Facebook ads copy. If 
the copy and the image don't match, the overall experience confuses the 
reader, reducing the chances of getting better conversions.

Visuals are important on Facebook ads because they drive the message home 
and help in increasing the comprehension of your ads.

Tools such as Canva can help you in creating visuals that match your 
Facebook ad copy. Facebook provides clear guidelines on how optimal ad 

Keep the Message Simple

Ensure Your Copy Matches Your Visual

https://influencermarketinghub.com/facebook-ad-sizes/
https://www.facebook.com/business/ads-guide/image/facebook-feed/traffic
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visuals should look. You can also check out this compilation of great Facebook 
ad copy examples to get you going with your ads.

Split testing is a strategy that tests two elements against each other in an 
advertising campaign to find out which element brings out the best returns. 
You can split-test creative elements, audiences, ad placements, and other 
custom variables. 

Test two or more different versions of your ad copy to see if there is a 
difference in engagement. Split testing is a good way to determine which 
version of your copy performs better.

In a Facebook ads split testing case study published on AdEspresso, an 
individual managed to reduce the cost of her ad spend by more than 96% by 
simply changing the tone and length of her ad copy.

Make sure to select the objective that best aligns with your goal. Split test at 
least two ads for better results. If you have multiple ads, however, split test 
three or more ads so you can separate your winning ad from your losing ones.

Once you determine which version of your ad copy performs better on 
Facebook, use it consistently.

A/B Split Test

https://adespresso.com/ads-examples
https://adespresso.com/blog/facebook-ads-split-testing-101/
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Your call to action is your audience's cue to take the next step. A good 
Facebook ad should have a clear and direct call to action that focuses on your 
audience's desire.

People are well aware of how Facebook ads work, and they know that by 
clicking, they will be taken to another destination.

The best strategy with your call to action is to have a clear goal. Make sure 
your call to action relates to your message.

Facebook provides CTA buttons, and you can choose one that represents 
your brand best.
Avoid hyped CTAs that use exaggerated language, as Facebook may ban 
your ad account. 

It is important to be upfront with your prices. A Facebook ad that doesn't 
mention the price will likely make it harder for someone to convert when 
clicking on your link.

Customers are more likely to spend money if they feel informed about what 
they are getting.

The CTA

Be Upfront with Prices
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Your Facebook ad's copy is crucial to the performance of your campaign. The 
better your ads' copy, the more conversions you will get.

Great Facebook ad copy reflects what consumers are looking for at the 
moment they see your ads. With the excellent targeting of audiences that 
Facebook provides, having great copy will help in boosting conversions.

Great Facebook ad copy is much more than just words that advertise. It's 
about knowing your audience, understanding your brand and how you want 
to present it, creating compelling visuals, and using proper CTAs, all in order 
to provide a great experience for users.

Knowing how to write good Facebook ad copy is a great way to get the most 
out of your ad campaigns. Although it is a challenging task, succeeding in 
writing good copy will result in better results for your campaign.

How does Your Facebook Copy Influence Your 
Conversion Rates?

Conclusion


